2024 PROSPECTIVE
EXHIBITOR GUIDE

#GPFS2024
ATLANTA, GA

CONVENTION:
October 17-19, 2024

EXPO: Friday - Saturday,
October 18-19, 2024

20,000 ATTENDEES | 1000+ EXHIBITORS | 60+ COUNTRIES

Connect with top decision makers from around the world at the industry’s largest
trade conference and exposition in the Western Hemisphere.

DECISION-MAKERS
WITH BUYING POWER



WHO ATTENDS?
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The Global Produce & Floral Show is a magnet for produce and floral industry leaders and
decision-makers all along the supply chain — including top buyers from the world’s largest retail

chains.
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“l walk every aisle and every row of the expo floor every
yeanr, with one goal in mind: to find innovation. Whether I'm
looking to experience what’s new in the industry or looking
to fulfill a specific need for my business, | know I'll leave the
Global Produce & Floral Show floor with plenty of both.”

PAUL KNEELAND
VP Fresh Openrations, Gelson’s Markets

“Equipment, food safety and technology are all very
important segments of our business and the Global
Produce & Floral Show offers ways for retailers

to connect with suppliers and providers of these
services.”

SHAWN PEERY
National VP Produce, Albertsons Companies
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WHAT OTHER EXHIBITORS SAY

What makes The Global Produce & Floral Show a one-of-a-kind opponrtunity to grow your
business? Connections. Connections to each other. Connections to new ideas. Connections to

innovations.
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BUYERS IN ATTENDANCE INCLUDE:
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“I love how the show floor is segmented
into Expo Marketplaces based on
business types. This supponrts
increased quality of foot traffic to our
booth space, maximizes our visibility
and increases our ROI!”

JERI ELSASSER
Creative Director, Trinity Fruit
Company, Inc.

“The return on investment that
participation in The Global Produce
& Floral Show gives is beyond
measurement. It is a not-to-be-
missed event.”

GLEN BEZANSON
Director of Sales, Greenhouse
Produce Company, LLC

“The Global Produce & Floral Show will
continue to be the epitome of where
you come to get the best ideas, the most
innovative products and the widest
selection of products available.”

DEBORA STEIER
Vice President of Floral, Albertsons
Companies




PACKAGlNG |NNOVATIONS

Member Rate Non-Membenr Rate
US $4,800 per 10x10 + US $9,600 per 10x10

FRESH IDEAS SHOWCASE

Member Rate Non-Membenr Rate
US $1,080 + US $2,160

PA MEMBERS SAVE 507
ON THEIR EXHIBIT SPACE
AND GAIN YEAR-ROUND
BENEFITS!

Tap into IFPA’s expenrtise 24 hours a day, 7
days a week, 365 days a yeanr. Gain access

to IFPA’'s Global Member Directory, an online
listing of more than 53,000 contacts and 2,900
companies from across the supply chain and
around the world, subject matter expents,
research and information to help you make
formed decisions and much more!



